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How to Protect Your Brand in the UAE 
 

A. Introduction 

A strong brand is often one of the most valuable assets a company owns. Your 
trademark – whether it’s a name, logo or slogan – embodies your business identity 
and distinguishes your products or services from those of your competitors. In the 
fast-moving and increasingly globalised UAE market, protecting that identity is 
essential. The legal framework of the United Arab Emirates offers several effective 
tools for brand protection, provided they are used strategically and at the right time. 

B. Legal Framework and Registration 

Trademark protection in the UAE is governed by Federal Decree-Law No. 36 of 2021 
on Trademarks, which modernised and expanded the country’s intellectual property 
regime. The law protects words, designs, symbols, colours and even non-traditional 
marks such as sounds or scents. Once registered, a trademark grants its owner 
exclusive rights for ten years from the filing date and can be renewed indefinitely. 

The Ministry of Economy is the competent authority responsible for registration, 
renewal and enforcement. Registration requires submission of the applicant’s details, 
a clear representation of the mark, a list of goods or services in accordance with the 
Nice Classification, and payment of official fees. Once registered, the protection 
extends across all seven Emirates. 

Early registration is particularly important because the UAE follows a first-to-file 
system. The person or company who files first will normally own the rights to the mark, 
even if another party has used it earlier. This system can be challenging for start-ups 
and SMEs that start marketing before registration. If another party registers a similar 
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mark first, it can lead to costly and time-consuming opposition or cancellation 
proceedings. Early filing therefore remains the most effective way to prevent loss or 
misuse of a brand identity. 

C. Using and Monitoring Your Trademark 

In today’s digital world, trademark misuse rarely happens only offline. Social media 
platforms and e-commerce sites have opened new spaces for infringement — from 
fake profiles and counterfeit listings to unauthorised use of logos in advertising. 
Regular monitoring of online platforms helps businesses identify such misuse early 
and respond before greater harm occurs. Specialised monitoring tools or professional 
IP watch services can assist in detecting similar or misleading uses of a brand name. 

At the same time, it is important to use your mark correctly and consistently. 
Consistent use reinforces its distinctiveness and prevents it from becoming generic. 
Uniform presentation in all materials – including colour, design and wording – not only 
strengthens consumer recognition but also supports the owner’s legal position in the 
event of a dispute. 

D. Enforcement and International Protection 

Brand protection does not end with registration. The UAE offers a variety of 
administrative and judicial remedies. Trademarks can be recorded with UAE Customs 
to prevent the import or export of counterfeit goods, while the Intellectual Property 
Rights Department under the Ministry of Economy investigates and enforces 
infringements. Local economic departments can impose fines or even suspend the 
licences of infringing traders. These administrative options are often faster and less 
costly than formal litigation. 

If infringement occurs, it is important to act quickly. The first step is usually a cease-
and-desist letter; if this is unsuccessful, legal proceedings may be necessary. 
Businesses should also monitor the UAE trademark register and, if needed, file 
oppositions or cancellations to prevent registration of similar marks. 

For companies operating internationally, protection should go beyond the UAE. Since 
December 2021, the UAE has been part of the Madrid Protocol administered by the 
World Intellectual Property Organization (WIPO). This system allows businesses to 
secure trademark protection in multiple countries through one international 
application, significantly reducing costs and administrative effort. 
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E. Conclusion 

Building a brand takes years of work, but losing it can happen in an instant if it is not 
legally secured. Protecting your trademark in the UAE means filing early, monitoring 
its use, enforcing your rights and maintaining consistent branding. Together with the 
UAE’s modern IP framework and international cooperation mechanisms, these 
measures form a strong foundation for sustainable brand protection in one of the 
world’s most dynamic business environments. 

F. Need Help with Trademark Registration? 
 
If you or your business are considering registering or protecting a trademark in the 
UAE or abroad, our team at Meyer-Reumann & Partners will be pleased to assist you. 
We provide clear, practical legal advice and tailored trademark drafting to ensure your 
brand is properly secured under UAE and international law. 
 
You can reach us at elena@meyer-reumann.com to schedule a consultation or discuss 
your specific requirements. 
 
 
*Please note this article is for general informational purposes only and does not 
constitute legal advice. 
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